
PROJECT REPORT ON BRAND AWARENESS TOWAR

A PROJECT REPORT ON "ADVERTISING MANAGEMENT -BRAND EQUITY AND .. The stronger the brand, the
stronger the customer's attitude toward the.

There are two reasons for this: first, it's a legal requirement, and second, it makes good sense. Under an order
from the French government, the two companies were forced to merge together, creating the Compagnie
Plastier. By the 5th century BC this technology had spread to Greece and beyond. Firm Level: Firm level
approaches measure the brand as a financial asset. It is also the second most consumed material on the planet.
Glass in buildings can be of a safety type, including wired, toughened and laminated glasses. The first news
agency, 'Havas" in France, was founded in by Charles Havas. Here's a peek into what makes us leaders.
Understand Customer Brand Attitude A customer-based perspective in the measurement of brand equity
focuses on the experiences that consumers have with a brand. Under compression, pure glass can withstand a
great amount of force. Since it is a very popular brand used, it is an industry by itself having a large number of
competitors, each varying from one another to grab higher market share. Brand with strong awareness can
brought and sold to create brand name with enduring strength. It reviews a company's financial statements,
analyzes its market dynamics and the role of brand in income generation, and separates those earnings
attributable to tangible assets capital, product, packaging, and so on from the residual that can be ascribed to a
brand. Communication uses all the senses like smell, touch, taste, sound, sight. A ceiling price was set for
sales in the open market in order to protect consumers from unreasonably high pricing of cement. In short, a
calculation is made regarding how much the brand is worth as an intangible asset. The agency estimates brand
value on this basis and tabulates a yearly list of the most valuable global brands. Katwa vice chairman 3.
Overall, most marketing practitioners take a more qualitative approach to brand equity because of this
challenge. Advertising has none of the advantages of personal selling, very little time to present sales message,
message is cannot be changed easily. Step 5 - Media Selection: now that the target audience is identified, one
should select an appropriate media for advertising so that the customers who are to be informed about the
product and are willing to buy are successfully reached. Company to increase their on desk champions to
increase the retile business. This is held to represent the brand value. By the end of the s, Saint-Gobain had
more than subsidiaries under its control. For that the main raw material is cement. This particularly limits its
use in columns as there is a risk of vehicles or other heavy objects colliding with and shattering the structural
element. Product Level: The classic product level brand measurement example is to compare the price of a
no-name or private label product to an "equivalent" branded product. This expanded Saint-Gobain's product
line into construction materials and their distribution. Every point is studied properly and changes are made, if
any. The primary data is collected through a structured questionnaire which was prepared to interview the
respondents. However, there is archaeological evidence to support the claim that the first glass was made in
Mesopotamia. That information will generally be about how the product can benefit the customer. But
according to customer opinion like TV commercials are very popular increase advertising many channels.
Glass fibre insulation is common in roofs and walls. By , the Freestar was discontinued without a replacement.


