
THEME BASED MALLS IN INDIA

Another themed shopping centre is The Great Adventure Mall in Greater This area is used by visitors to sit, to idle or just
for soaking in the.

The exclusive zone offers several facilities and services for teenagers, such as Wi-Fi, music-on-demand,
coffee shop, library, several games such as table tennis, air hockey and chess, as well as social networking
opportunities. KidZania is a complete city with a hospital, fire station, beauty salon, bank, radio station,
supermarket, television station, pizzeria, theater, and much more. The concept of theme-based retailing is
likely to gain more momentum in the coming years. The emerging concept of themed based malls also called
as specialty malls has changed the traditional outlook of the regular ones. Therefore, it was an ideal choice!
KidZania allows kids between the ages of 4 and 12 to do what comes naturally to them: role-playing by
mimicking various activities that are traditionally performed by adults. Perhaps the most important unique
concept is where the entire shopping centre itself is themed. While shopping on-line may offer a level of
convenience in an otherwise busy lifestyle, the mall of the future will be based around consumer experiences
that go well beyond traditional shopping. These malls are now operating in many cities in India including tier
2 and 3. Its website and presentations claim that it is a 1. There is great diversity in the Indian customer base
and developers are beginning to understand the particular needs and aspirations of different market segments.
This concept is very new to India. The shop shutters are all down and the sweepers are yet to stride in. What
role does innovation and customer centricity play in keeping a customer engaged? They provide better
shopping experience to their customers. The answer: By offering unique concepts that exert a powerful pull on
the customers to turn them into repeat visitors. Mall of Bangalore. The Kund is one reason why people spend a
longer time at the centre â€¦ often they get up to buy something whereby casual interest is translated into an
impulse purchase. With a population of just ,, Edmonton is the 19th largest city in North America. A total of
12 new locations are under development across the world, of which six are slated to open this year. On the
other hand, the Western mall format is characterised by large retailers selling primarily branded products to
segmented customers. Besides an ambient shopping, Indian consumers expect comfort and enablement at
every level from their mall visit. To stay relevant, they have adopted new-age technologies from the design
and construction stage to the final end-user experience, which is what drives footfalls. Satyam Cineplexes is
also expected to launch some unique concepts at its screen multiplex at the Mall of Bangalore. For India to
grow further in this industry, it will require investment by both domestic and foreign players, attracting
international retail investors wanting to enter newer markets. If this ambitious plan is implemented properly,
this shopping centre has the potential to become one of the most successful malls in North India.


